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Donations euro per euro sum up… 

+14.834.723  € 
for projects and promoters 
that are “committed” 

with… 
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Money collected 2021 

2.711.964€   

Projects financed: 

82%* 
 
2.040 projects published 
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The advantages of matchfunding 

For the matchers 

For public institutions, organisations or private entities 

it is an opportunity for: 

 

ocollaborate with new communities and publics and 

involve them in their mission 

oposition themselves as innovative models of private-

public cooperation and democratic innovation 

through new technologies 

opromoting “efficient excellence” thanks to citizens 

participation, agility, transparency and capacity 

building 

For the pitchers 

For the project promoters, it is an opportunity to 

access: 

 

 

o informative sessions and capacity building 

owider visibility than any other project anywhere else 

obigger donations 

oboost their success rate 

 

 



 

17 SDGs / 
3 Footprints /  

Classification of the SDGs in Goteo according to social commitment 

classification  

and the ecological, social and democratic footprints. 



Citizenship 

1.248.761€ 919.500 € 

57,6% 42,4% 

9 years of matchfundings 

90% 
projects’ 
success 

rate 

Matchers 
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Check it out here! 

https://en.goteo.org/matchfunding-match


There’s different 

Goals! 
It can truly change when we  
talk with crowd or match 

as… 

As 82%  
make it! 

Goes up  
to 95%! 

www.stats.goteo.or
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7 editions  
summing up for culture! 

TOTAL COLLECTED BY GOTEO AVERAGE DONATION  

TO PROJECTS 
PROJECTS RECEIVED 

217 +895k€ 56€ 
PROJECTS FINANCED 

92 





Check it out here! 

https://en.goteo.org/call/conjuntament/projects


•67 proposals 
we’re sent 

•23 
projects 
selected 

Goteo  

Foundation  
(in collaboration with Ajuntament de 

Barcelona and Barcelona Activa)  

matching funds 

96.000€ 

2.629 contributions 
were made 



Non-profit coop for sustainable 

mobility 

Check it out here! 

https://en.goteo.org/project/compartim-vehicles-electrics


https://en.goteo.org/project/compartim-vehicles-
electrics 



BCN Municipality Commissioner for Social Economy and Local Development and Consumption 

10/10/2018 #Conjuntament created in 2016 with the objective of building projects in the Collaborative-Economy-

framework that the Municipality of Barcelona and BCN-ACTIVA ecosystem in which they'll continue working 



        

Get larger projects off the ground and helping 

projects leverage more money from the crowd: 

In addition to increasing size and volume of donations, 

there was also interest in the extent to which the match can 

help projects raise higher amounts on average and thereby 

increase the size and type of what can be funded through the 

crowdfunding platform 

 



        

Tackle the crowd to test and assess knowledge 

Matched crowdfunding schemes provide an opportunity for 

funders to crowdsource knowledge and interest in projects 

and applications from the crowd, which can make it easier 

for funders to determine which applications for funding 

should be considered for a match 



Civic match funding: risks and challenges    

● civic crowdfunding can not replace public funding, otherwise it could 
perpetuate existing socio-spatial and digital inequalities 

● barriers to Civic crowdfunding due to a digital divide must be 
reduced or at least softened through inclusive offline activities or 

intergenerational learning regarding online applications. 
● to foster collaboration and overcome skepticism, the awareness 
about Civic Crowdfunding must be increased among urban actors. 

● ongoing monitoring, research and evaluation of CC are needed to 
assess its long- term impact on cities 



Can we mesure the impact that the projects had  

within the city and districts of a city or a region? 

The success of a project which gets funds  

thanks to la citizenship and public entity? 

Or 







FUNDLAB 
Is the place where to present the digital 

platform developed for the financing of 

initiatives and projects of social innovation, 

which will serve as a link between the  

different actors involved in… 

Public “participation” 
in  

financing the 
commons 





Barcelona, 
October, 2018 



Journalism 

goteo.cc/5x 

Rural  
development   
goteo.cc/5v 

Social economy 

goteo.cc/gnupg  

Youth and Gender  
Equality 

goteo.cc/5z 
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